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1. STORY > < UNIVERSE
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2. EDITOR > < SHOWRUNNER
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TRANSMEDIA NEEDS NEW NARRATIVE PARADIGMS
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MULTILAYERED NARRATIVES
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TRANSMEDIA KNOWS EVERYTHING




3. AGENCIES > < MEDIA DESIGNER
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FALLEN - TRANSMEDIA PROJECT (2016, M2PICTURES-RIZZOLI)
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4. TRANSMEDIA LOVES SERIALITY
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POLYMORPHIC NARRATIVES
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THE MASTER'S PATH: GAMES OF THRONES (2011)
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FABBRICA — TV SERIES (2016)
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FABBRICA — TV SERIES (2016)
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FABBRICA — TV SERIES (2016)
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TRANSMEDIA IP
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6. TRANSMEDIA = FREE COMMUNICATION
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EVERY BEATS MATTERS (2014)
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Actual heartbeats of the children Domingo saved in Guatemala created
this portrait of him. Help frontline health workers like Domingo bring
hope to millions of children at EveryBeatMatters.org
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MU - TRANSMEDIA PROJECT (2017)
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‘MUISMO’ AS A WAY OF EXRPRESSING CREATIVITY AND SINGULARITY
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MU - TRANSMEDIA PROJECT (MAX GIOVAGNOLLI, 2017)
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CONTACT

FACEBOOK: MAXGIOVAGNOLI

TWITTER: @MAXGIOVAGNOLI
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WEBSITE: MAXGIOVAGNOLI.COM
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