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A New Geography of the Tale 

UNIVERSES, NEBULAE, STORIES 



A New Geography of the Tale 

UNIVERSES, NEBULAE, STORIES 



1.  Story > < Universe 



THE IMPORTANCE OF THE NEBULA 

Spidey’s 40th Anniversary… and a Reboot (2012) 



The Transmediaverse 

THE IMPORTANCE OF THE NEBULA 



2.  Editor > < Showrunner 

Faial, Azores 



  

Three Acts Structure, Heroe’s Journey and Transformational Arch 

Transmedia needs New Narrative Paradigms 



  

PREQUEL	
SEQUEL	

WHAT	IF	

ALTERNATE	UNIVERSE	

SPIN	OFF	

MISSING	MOMENTS	 MISSING	MOMENTS	

THE DRAMATIK SKELETON 



  

Multilayered Narratives 

Hunger Games – Catching Fire (2012) 



ICONIC MOMENTS 

PARADIGM SHIFT – ICONIC MOMENTS 



Networks of Dramatic Personae 

TRANSMEDIA CHARACTERS FLOW CHART 



THE HOLOCRON 

TRANSMEDIA KNOWS EVERYTHING 



TRANSMEDIA KNOWS EVERYTHING 



3.  Agencies > < Media Designer 

Lofoten Island, Norway 



Poster, Character Poster, CG Art, Teaser CG Videoclip, Trailer, Opening titles 

FALLEN – TRANSMEDIA PROJECT (2016, M2PICTURES-RIZZOLI) 



VIRAL VIDEOS, VIDEOCLIP (original soundtrack), ARTWORK 

FALLEN – TRANSMEDIA PROJECT (2016, M2PICTURES-RIZZOLI) 



4. Transmedia Loves Seriality 

New York, US 



Polymorphic Narratives 

Simultaneous, Parallel, Synchronic and Non-linear Narratives 



GAMES OF THRONES (2011) 

 



 

GAMES OF THRONES 



Fabbrica – TV Series (2016) 

Webseries, Docuseries, Artwork, Social Media Campaign, Teaser, Post, Graphics 



The “Viceversa Paradigm” 

Fabbrica – TV Series (2016) 



Brand Identity & Social Insight 

Fabbrica – TV Series (2016) 



5.  Franchise Management 

Terranova, Canada 



Sin City A Dame to Kill For (2014) 

YOU BUY THE RIGHT FOR YOUR COUNTRY 



TRANSMEDIA IP 

YOU ARE THE OWNER 



6. Transmedia = Free Communication 

Vestmannaeyjar, Iceland 



TRANSMEDIA AND THEMES 

EVERY BEATS MATTERS (2014) 



TRANSMEDIA AND THEMES 



8.  Fan Activation & Timing 

Lubiana, Slovenia 



MU – Transmedia Project (2017) 

Transmedia for brand activation and cultural trends 



‘MUISMO’ AS A WAY OF EXRPRESSING CREATIVITY AND SINGULARITY 

Transmedia for brand activation and cultural trends 



MU – TRANSMEDIA PROJECT (Max Giovagnoli, 2017) 

PLATFORM ACTION CHART 
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